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Social Networks

LinkedIn 
Facebook
Friendfeed
Flickr
YouTube
MySpace
Branded
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Social Network Adoption

Facebook MySpace Twitter LinkedIn

Generation Z 61% 65% 9% 0%

Generation Y 65% 75% 14% 9%

Generation X 76% 57% 18% 13%

Baby
boomers

73% 40% 13% 13%

WWII 
generation

90% 23% 17% 4%

Social Networking Sites Used by US Social Network Users, 
by Generation, May 2009.

Percent of respondents in each group N=1000. 
Source Anderson Analytics.
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Reasons to Join SocNets

Gen Z Gen Y Gen X Boomers WWII Total
Keeping in touch with 
friends

93% 82% 71% 62% 57% 75%

For fun 91% 61% 51% 38% 30% 55%

Keeping in touch with 
family

27% 40% 40% 47% 51% 41%

Was invited by someone 
I know

22% 22% 30% 46% 60% 30%

Keeping in touch with 
classmates

39% 40% 27% 12% 10% 30%

Keeping in touch with 
business network

- 3% 6% 12% 2% 5%

Top Six Reasons US Social Network Users Joined a Social Network, 
by Generation, May 2009

Percent of respondents in each group. N=1000 Source: Anderson Analytics 
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Trust
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Facebook: the gateway drug of 
social media

Consumer, social
Live chat

Three types of “pages”
Personal profile
Page (like personal profile, for a company)
Groups
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Facebook for Brands

Facebook Connect lets other sites use FB 
login, push content to FB
Facebook Fan Box lets brands send FB page 
content back to website
Facebook Like functionality lets users share 
web content on Facebook
Facebook Insights provide data on FB page 
use. When combined with other metrics, 
good picture of the online customer.
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Facebook Personal Profile
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Facebook Page
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Facebook Group
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Linking Facebook & the Web
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Like
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Insights
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Causes
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Questions

Susan Getgood
GetGood Strategic Marketing Inc.
978-562-5979
Email: sgetgood@getgood.com
Web: www.getgood.com
Twitter: @sgetgood
Marketing Roadmaps blog: http://getgood.com/roadmaps

mailto:sgetgood@getgood.com
http://www.getgood.com/
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